
You’ve got a video.
Now what?



Speaker Notes: Use this slide to tell them who you are.
Also, don’t forget to delete these notes. 



What does Vidyard do?
BRANDED VIDEO HOSTING

Centralized Video Content Management
Enterprise-Grade Hosting and Distribution
Best-in-class Video Player Experience

CONTENT OPTIMIZATION TOOLS

Optimize CTRs with Thumbnail A/B Split Testing
Capture attention with Personalized Video
Drive Viewer Action with Interactive Events

VIDEO SELLING & VIDEO SUPPORT

Personal Video Outreach 
Increase Sales Response Rates and Deal Velocity

INSIGHTS AND ROI

Video Content Performance Insights
Viewer Engagement and Audience Insights
Enterprise Integrations and ROI Reporting



Why are we here?

  

We know video is becoming a critical 
channel for Student Associations

We don’t know the best practices nor 
how to scale our use of video

We’re dying to know what the future 
holds and to get ahead



75% of the global workforce will be Millennials by 2025

80% of the buyer’s journey now happens online, what does that mean for you? 

Why is this critical right now?

● Transformation in how content is consumed 

● New expectations around content & experience, no tolerance for bs

● Harder than ever to stand out, get their attention and build trust

Student expectations are rapidly shifting

From the business world



“Video is a mega trend. 

In a decade, video will 
look like as big of a shift 
in the way we all share & 
communicate as mobile 
has been.”



“50% of your content should 
be video. 

Your audiences want to live 
inside of video. Stop hiring 
bloggers, start hiring 
producers.”



Our challenge to you:

Become irresistible 

Unsubscribable

Interruptive

- Unimportant -

Interesting

Irresistible



Psychology of Video – The 4 E’s

  

1. Engaging: We’re hardwired to engage in storytelling

2. Emotional: Opportunity to invoke emotional responses

3. Educational: We process video faster and retain longer

4. Empathetic: Can develop trust and human empathy

Video isn’t just another way to tell the same story. It’s an opportunity to become irresistible.





Video Thrives Throughout the Funnel &
It’s time to Embrace In-House Creation 



Greater Focus on Video for identifying 
engagement

In-Video Forms & CTAsWebinars & Virtual Events

More Video-Based CTAsHigher Conversions



www.marketo.com 

http://www.marketo.com


www.vidyard.com/marketing 

http://www.vidyard.com/marketing




New Types of Video Experiences:
Interactive, Personalized, Video Series



  



  



  



  

www.vidyard.com/happy-holidays-2017

Power of a Great Story



Analytics Used to Understand Video 
Performance, and Insights



Video Emerges as Powerful Tool 
for one-to-one!



  

www.vidyard.com/free

Video is the next best thing to being there in person



BONUS: Rise of the Video Content Series





Culture 
Videos

Onboarding



Powerfully Simple CTA:

Video above the fold

www.marketo.com >> scroll down and look down!!

http://www.marketo.com


Powerfully Simple CTA:

Video above the fold
● Videos can be gated or ungated (with a 

strong post-watch CTA)

● Try explicitly referring to it as a “X-minute 
video” for perceived value

● Videos don’t need to be overly 
produced: keep it authentic

● Split into multiple segments for a better 
experience AND easier to update!

● Consider a video platform that helps you 
track engagement and trigger workflow 
actions

Pro Tips:



Level-Up Email Marketing:

Video in Email
‘Snackable’ series and How-To’s

Educational deep dives

Customer stories and inspiration

Watch the Video



Level-Up Email Marketing:

Video in Email

Watch the Video

● Try using words like ‘Video’, ‘Watch’ and 
‘See’ in your subject lines

● With shorter content, be explicit about 
length (‘watch this 2-minute video’)

● Consider new educational videos to 
support nurtures (keep it simple!)

● Consider ‘conversational’ videos with 
subject line “Video message from…”

● Step it up with Personalized videos...

Pro Tips:



Make the Big Ones Count:

Hero Campaigns

Video for Hero Campaigns

https://solutions.lenovo.com/campaigns/users-happen-lenovo-can-help/ 

https://solutions.lenovo.com/campaigns/users-happen-lenovo-can-help/


Make the Big Ones Count:

Hero Campaigns

Video for Hero Campaigns

● Video can play either a starring or 
supporting role in hero campaigns

● Stand out, evoke an emotional response, 
relate to your audience in creative ways

● Keep the videos relatively short: 90 
seconds or less, then drive to a CTA

● Consider Personalized Video to create a 
remarkable experience and boost CTR 
on hero campaigns by as much as 300% 

Pro Tips:

www.vidyard.com/personalized 

https://solutions.lenovo.com/campaigns/users-happen-lenovo-can-help/ 

http://www.vidyard.com/personalized
https://solutions.lenovo.com/campaigns/users-happen-lenovo-can-help/


Answer the Big Question:

[ Topic ] 101 Video

Video: The New Inbound

https://www.gordian.com/resources/job-order-contracting-101-series/ 

www.vidyard.com/chalk-talks 

https://www.gordian.com/resources/job-order-contracting-101-series/
http://www.vidyard.com/chalk-talks


Build a Sense of Anticipation:

Episodic Series

Video: The New Inbound



Build a Sense of Anticipation:

Episodic Series

Video: The New Inbound

https://www.thermofisher.com/us/en/home/brands/inspire/keep-seeking.html 

https://www.thermofisher.com/us/en/home/brands/inspire/keep-seeking.html


Build a Sense of Anticipation:

Episodic Series

Video: The New Inbound

● Branded episodic series can elevate the 
success of each individual video

● More opportunities to ‘productize and 
promote’ >> promote the overall series, 
drive subscriptions, leverage on social

● Great content to fuel your blog, nurture 
programs, thought leadership

Pro Tips:



Personalizing with

1-to-1 Video

www.vidyard.com/GoVideo  

http://www.vidyard.com/GoVideo


1-1 Personal Video

Personal Connection

● Thank you 
● Call for volunteers
● 1:1 follow-up from event, meeting, etc.

How to Make it Work

● Make it SIMPLE
● Practice, test, standardize



6 Ways to Use Video Tomorrow Morning

  

1. “Watch Now” video(s) on your website >> more/better leads

2. Video in Email: Stories, how-to, 

3. Video for Hero Campaigns: Consider personalized videos

4. Video for Inbound: “[Topic] 101” video or video series

5. Episodic Video Series for social, blog, etc.

6. 1-to-1 Video to boost response rates


